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Designed to support the knowledge and skills 
required for the OCR A Level Sociology course. 



Welcome to the course!

• What are the aims of the project?
• Objectives: what will we be doing?
• How this project be useful for me?
• Project plan
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Meet the team
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Tom McDonald
A university teacher who researches social 
media in China

Laura Pountney
A sociology teacher at a Sixth Form 
college in the UK

Candy Hiu Wa Chan
A liberal studies teacher at a secondary 
school in Hong Kong

Tom McDonald
A university teacher who researches social 
media in China

Laura Haapio-Kirk
A research assistant on the Why We Post 
project



What are the aims of the project?

• To improve your knowledge and exam skills
• To explore a major research project which has links to 

a number of areas of your course
• To strengthen your understanding of research methods
• To understand the impact of social media around the 

world
• To interact with students in Hong Kong to explore the 

role of social media there and here
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Objectives: What will we be doing?

• Learning and applying key sociological concepts 
and theories, checking your knowledge

• Using short films and online activities to 
explore the research and findings

• Working individually and in groups to carry out 
your own small scale research

• Creating online storyboards
• Visiting speaker/meeting a researcher
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How will this project be useful for me?

Improving your conceptual 
and theoretical knowledge

Learning how research is 
done, meeting researchers

Exploring academic texts

Applying examples to exam

Connecting with 
students in Hong Kong



Plan
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1
• Defining social media

2
• Researching new social media: the methodology of Why We Post

3
• What are the key findings of the research?

4
• How can you apply these findings in your exams?

5
• Knowledge exchange with Hong Kong students

6
• Conclusions: What have we learnt?



Activity: p3

• In your own words, in pairs discuss what 
‘new social media’ means 

• Write a definition
• What are the problems with trying to 

define social media?
• Share your definition with the pair next 

to you  - is yours the same as theirs?
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Definition

Social Media
New forms of shared information which 

involve different types of communication, 
based on new forms of technology
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Definition

Social Media
New forms of shared 
information which 
involve different types 
of communication, 
based on new forms of 
technology
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What is social media?
https://www.youtube.com/watch?v=627Ksat_Csk

https://www.youtube.com/watch?v=627Ksat_Csk


How are different types of social 
media used to communicate? p3

• Using the images on p3, make notes on 
the ways you think others (or yourself) 
use different platforms

• Think about who you use each platform 
to communicate with, friends or family or 
work colleagues?

• Why?
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How do we research social media?
Imagine that you have been given a large sum of money to carry out research into the 
impact of social media. Using your knowledge of sociological research methods 
knowledge, answer the following questions

• Which methods would be most suitable and why?

• How is researching social media different to studying other areas of social life?

• Who would you wish to research as part of your sample and why?

• What sorts of skills might your research team need?

• Where would you base your research and why? (online/offline)

• What are the practical, ethical and theoretical issues with your research?

• How would you record your results?

• How would you present your findings and why? 

• Who might the results be useful for and why?

• Could your results be used to create social policy? If so, how?

• What have you learnt from this activity about the challenges and possibilities of 
researching the impact of social media?
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Prompt sheet
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confidentiality

social desirability

going native rapportanonymity

qualitative/quantitative representativeness

versteheninterpretivistpositivist

hawthorn effect consent

sampling validity

cost

time skills deception



Why We Post

• Use worksheet p7 to record your research 
about the research project

• Be ready to feedback to the rest of the group
• The following slides will help if you are 

learning about the project as a class
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www.ucl.ac.uk/why-we-post



Global Social Media and Global Social Anthropology 
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EDUCATION FILM
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https://youtu.be/kDZy4LZQSNI

https://youtu.be/kDZy4LZQSNI


Research methods used

• Watch the following clips and make notes
–What did you learn about the way the 

research was organised and changed?
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Research methods used
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https://www.youtube.com/watch?v=hzdjDWrAXuM

https://www.youtube.com/watch?v=9_cYs82XQy4

Watch this clip and make 
notes – what did you learn 
about the way the research 
was organised and changed?

https://www.youtube.com/watch?v=9_cYs82XQy4
https://www.youtube.com/watch?v=9_cYs82XQy4


Findings 
• The results of the research are presented in a number 

of different formats
• Ethnographies (all free to download)
• Short films (note the paintings and calligraphy  also 

used here)
• Graphs
• Tables
• Stories
• Images
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http://www.ucl.ac.uk/ucl-press/why-we-post
https://www.youtube.com/watch?time_continue=5&v=4XZ0WJrvE_M


• What does this finding 
suggest about the impact 
of social media on 
equality/inequality?
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• How does this 
evidence challenge 
the view that social 
media leads to less 
people having less 
privacy?
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• What is the role of social 
media in this context? 

• How would feminists 
interpret this?
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THE ENGLISH GOLDILOCKS
The English use scalable sociality to make sure
that their relationships are neither too hot or
too cold. They like relationships best when they
are sort of grey, like the weather.

• How does this finding 
challenge the idea that 
social media leads to a lack 
of privacy and more social 
relationships/ interaction?
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Trinidad England
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Qualitative Discoveries

Website discoveries to be explored and 
noted on p10-14 of your pack
2. Survey results p15-23 of your pack

• Ethnographic accounts
• New Concepts
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Survey results (p15-23 of your pack)

• Explore each graph or table and think about the kinds 
of data each provides.

• Try to interpret each graph, what does it tell us 
about the impact of social media in each context and 
globally?

• Are there any patterns? Does your interpretation 
match other people around you?

• Try to use the concept grid p 15 to guide and inform 
your observations

• What can we learn from this activity?
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Conceptual findings

• The following slides contain the main 
new concepts that arose from the 
research

• What do you think each concept is and 
what do they mean?
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[Polymedia: the idea that no social platform can be understood without 
first understanding the others that exist alongside it]
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Ethnographic evidence
• On p 24-30 you’ll 

see a summary of 
the 15 month 
ethnographic 
research carried out 
by Tom McDonald

• Read the summary 
then answer the 
questions on p31-32
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Ethnography: Introduction 
Social media in China: an introduction 
https://www.youtube.com/watch?v=5
qROXrmyMbQ

40

Introduction to Ashnan Town
https://www.youtube.com/watch?v=s
avEmkpxkSA

https://www.youtube.com/watch?v=5qROXrmyMbQ
https://www.youtube.com/watch?v=savEmkpxkSA


Applying what you’ve learnt 

• Now turn to your student pack page 42 
onwards you will see a range of activities

• You can work on these independently or 
ask your teacher for help.
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Activities

1. Match the concepts p34
2. Types of globalisation p37
3. Problems with defining globalisation gapfill p38
4. Applying theoretical perspectives p39
5. Does globalisation and social media lead to cultural 

homogeneity? p42
6. What are the positive and negative effects of social 

media? p46
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Over to you!

Think through your own use of social media and 
reflect on your interactions with Hong Kong 
students by making one of the following:
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short video storyboard prezzi



44


