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Mobile is here
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 Potential to reach different
populations in novel ways




Choosing Healthy Eating when Really Young

Do you have a child aged 18 months to 5 years?

Is your child a fussy eater?

Would you like to know more about healthy eating
for you and your family?

Do you want to have a go at some new recipes and

try new foods in a relaxed environment?

Come along to
CHERRY?

A free programme for parents and children under 5
Liskeard Children’s Centre,Varley Lane
Mondays |-3 pm or Tuesdays 9.30-1 1:30 am
St Martin’s Church Hall, Church Street
Wednesdays 9.30-11.30 am

Four sessions per family, starting in November

Che VERg
\ \
Cornwall \ & ’
=)
' ;
¢

Text Cherry2 to 60777
Find uson

Facebook

if you are interested in taking part

—

Recruitment

Make it easy for
prospective
participants to contact
you

Use a ‘short code’,
e.g. “Text CHERRY to
60777



Good morning.
Remember you
have an
appointment
this  afternoon.
To cancel or
change the
appointment,
ring 020 7288
3383.

Appointment
reminders
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Appointment reminders

« SMS (text) reminders widely used in and outside
medicine, from hairdressers to vets

« SMS reminders reduce non-attendance rates for
medical appointments between 6-38% in RCTs

« SMS reminders demonstrated to be cost-effective
* Need to be integrated into booking systems



STOMP Quiz:
how long doz
it tk 4
nicotne 2
leave yr
body? 2dys,
2wks or 2yrs
T we will
snd u th
answer later
today!

Behaviour
change
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Behaviour change

* More intensive than a single reminder
* Proven to work

— Smoking cessation: 1.7-2.4 times higher likelihood of
giving up smoking

— Medication adherence: 11%-23% improvements

— Long-term conditions: various trials showing
Improvements for diabetes



Data collection

. Questionnaire
Researcher initiates

. When relevant
. Participant initiates
Open-ended
Text receiver, e.g. medical school student reactions
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Dr Liz Nelson, http://mobithinking.com/m-
research-quide: “What are your top 5 tips

for best practice in m-research?”

Keep surveys short.

Focus on freshness. Mobile isn’t appropriate for “everything-but-the-
kitchen-sink” surveys.

Incorporate the data into your business as quickly as you gather it.

Use a mix of methodologies — mobile Web, SMS "nano surveys" (very
quick), and don’t rule out using interactive voice recognition (IVR) as
this can get responses from technically averse individuals who might
ignore mobile Web surveys and SMS surveys.

Keep surveys simple — don'’t forget how small the screen is.


http://mobithinking.com/m-research-guide
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Apps

Barriers
Lower smartphone adoption
Multiple, incompatible operating systems

Positives
Greater functionality

Can use mobile web, allowing web approaches to be
used



M2M
(machine to
machine)




M2M (machine to machine)

« Direct messaging from home
glucometer/coagulometer/
sphygmomanometer

« Patient-reported outcomes on
hospital wards (with a cheap,
easy-to-clean, droppable device)

Dr Foster’s Patient
Experience Tracker



And the
future...?

Devices attached to the mobile phone
— eSTI? receives £4M grant



The hard part

Practical solutions are often difficult to implement

If small enough, you can do the whole thing
manually, but...

. Automated solutions require interfacing with an
SMS aggregator

. Off-the-shelf solutions more expensive and may not be
suitable

. Or hire a programmer!
. We're developing an open source, easy-to-use, do-it-
yourself approach



Thank you

Henry Potts: h.potts@ucl.ac.uk
Galit Zadok: galit@galit.co.uk



The gap between the closing polls & NO's actual winning margin
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May 5 2011 - AV referendum

m YouGov online = Angus Reid online

B ComRes phone N ICM phone

Commercial market
research using online
polls has exploded in
recent years... but
psephologists might
argue that the results
are poor.

From http://www7.politicalbetting.com/index.php/archives/2011/08/26/

remember-when-icm-and-yougov-last-went-head-to-head/
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Search UCL

Search ISD

Getting connected

Email

Diary

Desktop services

At home or on the move

Academic support

Administrative support

Creative services

Research services

Getting help

UCL Home » ISD » Staff » e-learning » Tools » Opinio

& opinio [login to Opinio]

Website: www.objectplanet.com/opinio

Opinio is a web-based survey tool which provides a framework for authoring and distributing
surveys as well as a range of reporting facilities, Opinio provides a number of question types
including multiple choice, rating, drop-down lists, numeric, matrix, essay and open-ended.
Surveys can be delivered either by open-access or by invitation to a specified list. Opinio also
provides a poll facility that allows you to embed polls into a webpage.

Use of Opinio is in accordance with the terms and conditions
detailed in the Service Level Definition.

Using Opinio
Opinio is currently only available to UCL staff and postaraduate students. Undergraduate
students are advised to look at theireview of web-based survey tools;

Note: Postgraduate accounts on the Opinio system are at the discretion of Opinio
Administration and are given only if a member of Staff {often a Supervisor) can vouch for the
student, Postgraduates should therefore fill out the form below but also ask a member of Staff
to confirm their support in an email to ltss@ucl.ac.uk.

= Request Opinio account {Staff and postgraduate students only)
s Log into Opinio {requires account)
= Contact Opinio support (technical support only)

Developing questionnaires

Information Systems cannot provide support or advice on designing questionnaires or
analysing data, however you are advised to look at the following links before undertaking your
questionnaire,

Non-technical help:
=« Guide

s Using Questionnaires
= Data Protection and Opinio

NOTE: all research involving the use of personal data must be registered with the Data
Protection Officer before you can start to collect data. To reqister your research please
complete Form 2: Reqgistration for new Research Projects,

Technical help:

= Opinio 'tours' {from ObjectPlanet)
= See also Help files within UCL Opinio

search now »

Change password
MyAccount

live@ucl webmail login
Squirrelmail login
Moodle login

WTS login

QC diary login

Set out-of-office email
Check print quota
Check disk quota

I1SD Service Desk

Service news

University College London - Gower Street - London - WC1E 6BT - & +44 (0)20 7679 2000 - Copyright @ 1999-2011 UCL
Disclaimer | Accessibility | Privacy | Advanced Search | Help

search by Google~



| [ {1 www.objectplanet.com/apiniafsurvey-sample-demoagraphic. html ¥y~ C'] [‘:‘ = ucl opinio
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ing Started tij Latest Headlines | Free Hotmail ﬂ Suggested Sites Web Slice Gallery

Site map | Customer login | Contactus

objectplanet

Products Purchase

Company Support

A demographic survey

Download Opinio 6.4.4
License Agreement

This survey demonstrates the use of sections and multiple columns in a survey, as well as the use

Pricing and Purchasing of selection lists.

Request a Quote

Learn More Demographic survey

Survey Samples

Survey Features

Survey Solutions About you

Guided Tour Your gender: Your age:

Opinio Brochure - : P
Male 1-10 =

Roadmisp " Female —‘

Plugin Central

— Your race: Your marital status:
American Indian / Alaskan :l " Single C Married € Living with partner
Opinio How To Guides : ¢ Separated ¢ Divorced € Widowed

Opinio User Guide

Installation Guide

: o iol
Deployrent Guide Profession

Plugin’ Sither Guide Industry Select profession
Technical Documentation selectindustry j Accounting :l
Systern Requirements : ¢
Changelog S ;
Your job title: Annual income:
$0-9,999 =

" Online Support

Qpinio User Forum
Opinio Knowledgebase
Plugin Forum

Geography
In what country do you live? Continent:

Afg hanistan ;I Africa L‘
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