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Management MSc
The express route to
business leadership
www.ucl.ac.uk/management
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MANAGEMENT MSc
Do you want to fast track your career? Organisations
need people who can motivate others and develop
strategies in a dynamic and competitive environment.
UCL’s Management MSc equips ambitious students
with the knowledge and skills to work for the world’s
leading organisations.
The MSc in Management is designed to provide you with a thorough understanding of how
organisations work and the key areas of accounting, finance, organisational behaviour and strategy.
It provides a strong theoretical foundation with an understanding of the more practical and topical
elements of management.

Why choose UCL?
• UCL is one of the world’s very best
universities, and is consistently placed
in the global top 25 in a wide range of
world rankings
• UCL is located in central London, one of the
most dynamic cities in the world and home to
many international companies including 75%
of the Fortune 500
• Industry mentors and weekly workshops are
provided to ensure that every graduating
student is able to foster their career plans
and aspirations
• No other programme offers you the same
opportunities to build networks with leaders
across so many disciplines from Law to
Medicine and Public Policy to Engineering
• UCL’s Management MSc attracts the very
best academics and students creating a truly
outstanding learning environment.
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Programme structure
Students take six core and two optional
modules. In addition, students undertake a
research project on a business issue
culminating in a 15,000 word report.
The programme is based on four main themes:
• Management from outside in
Analysis of business economics, global
competition and markets provide an
understanding and tools for analysing market
demand and customers in a constantly
changing world
• Management from inside out
Focus on organisational behaviour and
decision-making provides the skills to analyse
and contribute to organisations that are
successful in responding to customer needs
and motivating their own people
• Analytical and business skills
Study of decision-making, accounting and
finance provide students with knowledge
and skills that are essential for running
organisations in an effective and efficient way
• Leadership and professional development
Training in leadership and communication,
together with workshops on professional
development, enable students to develop
knowledge and skills needed to take up
leadership roles.
Teaching is delivered through a combination of
lectures, seminars, and class discussion.
Courses are assessed by presentations,
coursework, class participation, open-book and
unseen examinations.

Terms one
Core modules:
• Accounting
• Organisational Behaviour
Optional modules (subject to availability)
• Leadership, Ethics and Communication
• Business Economics
• Mastering Entrepreneurship
• Operations and Technology Management
Term two
Core modules:
• Finance
• Strategic Management
• Decision and Risk Analysis
• Markets and Customers
Term three
• Research Project Dissertation
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Programme information
The Management MSc is a conversion degree
designed to equip students with a first degree
in a non-management or non-business subject
with knowledge and understanding of business
and organisations. The programme can be
taken full-time over one year or part-time over
two years.
Entry requirements
A minimum of an upper second-class
UK Bachelor’s degree in an appropriate
science, engineering, mathematics or other
non-management subject, or an overseas
qualification of an equivalent standard.
Financial information
For information about tuition fees please visit
www.ucl.ac.uk/current-students/money
A Santander Universities Scholarship, worth
£5,000, is open to UK-domiciled Management
MSc applicants. All eligible applicants offered a
place are considered.
For details of other funding opportunities visit:
www.ucl.ac.uk/scholarships
How to apply
To apply online or download the application
materials visit: www.ucl.ac.uk/study

Further information
General information is available at:
www.ucl.ac.uk/management
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